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Bachelorarbeit aus dem Jahr 2009 im Fachbereich Medien / Kommunikation -
Public Relations, Werbung, Marketing, Social Media, Note: 1,7 , Fachhochschule
Ludwigshafen am Rhein , Sprache: Deutsch, Abstract: Der Mensch wird taglich
von einer Masse an Information Uberflutet. Digitalisierung, Individualisierung,
Demokratisierung und Globalisierung sind fir das Ansteigen dieser Datenflut mit
verantwortlich. Alleine in Deutschland werden tber 50.000 Marken aktiv
beworben, der Supermarkt ,,um die Ecke" fiihrt durchschnittlich 10.000 Artikel,
jedes Jahr kommen 26.000 Produkte neu auf den Markt und 500 Millionen
Websites wollen besurft werden. Dazu kommen jéhrlich tber 3.000 Pro-K opf-
Werbebotschaften durch Printanzeigen, Werbespots, Mailings, Plakate, Online-
Banner und Events, welche um die Gunst des Kunden buhlen. Dies wird haufig
as, Informations-Overload" bezeichnet oder es wird von Reiziberflutung
gesprochen. Folglich wird die Aufmerksamkeit des Konsumenten zu einem
knappen Gut. Der heutige Konsument nimmt weit Uber neunzig Prozent der
gebotenen Informationen nicht wahr. Kundenorientierung ist zwar Maxime des
Marketings, doch was will der Kunde? Was sind seine wahren Bediirfnisse? Was
treibt ihn an? Wie nimmt er Werbebotschaften wahr? Wie und vor alem warum
entscheidet er so, und nicht anders? Seit einiger Zeit beschéftigt sich der Bereich
des Neuromarketing mit dieser Frage. Durch neurowissenschaftliche
Untersuchungen wird versucht, Motive und Antriebskréfte, welche vom Gehirn
ausgehen, besser zu verstehen. Eine der wichtigsten Fragen dabei: Was fir eine
Rolle spielen die Emationen? Gibt es den homo oeconomicus, der ausschliefdlich
rational handelt oder werden wir von Emotionen geleitet?
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Editorial Review
Users Review
From reader reviews:
Jerry Gavin:

Why don't make it to be your habit? Right now, try to prepare your time to do the important action, like
looking for your favorite publication and reading a guide. Beside you can solve your short lived problem;
you can add your knowledge by the reserve entitled Ansprache von Emotionen und Gefiihlen im
Neuromarketing (German Edition). Try to stumble through book Ansprache von Emotionen und Geftihlen
im Neuromarketing (German Edition) as your close friend. It means that it can being your friend when you
feel aone and beside associated with course make you smarter than ever before. Y eah, it is very fortuned for
yourself. The book makes you a lot more confidence because you can know everything by the book. So , let's
make new experience in addition to knowledge with this book.

Sharon Hollars:

What do you concentrate on book? It isjust for students as they are still students or thisfor all people in the
world, what the best subject for that? Just simply you can be answered for that issue above. Every person has
different personality and hobby per other. Don't to be compelled someone or something that they don't need
do that. Y ou must know how great as well asimportant the book Ansprache von Emotionen und Gefiihlen im
Neuromarketing (German Edition). All type of book are you able to see on many methods. Y ou can look for
the internet solutions or other social media

Debbie Clark:

Spent afree time and energy to be fun activity to do! A lot of people spent their leisure time with their
family, or their own friends. Usually they carrying out activity like watching television, gonna beach, or
picnic inside the park. They actually doing same every week. Do you feel it? Would you like to something
different to fill your current free time/ holiday? May be reading a book might be option to fill your cost-free
time/ holiday. Thefirst thing that you'll ask may be what kinds of publication that you should read. If you
want to try look for book, may be the publication untitled Ansprache von Emotionen und Gefiihlen im
Neuromarketing (German Edition) can be very good book to read. May beit is usually best activity to you.

Mary Otter:

Y ou may get this Ansprache von Emotionen und Gefiihlen im Neuromarketing (German Edition) by go to
the bookstore or Mall. Merely viewing or reviewing it can to be your solve challengeif you get difficulties
on your knowledge. Kinds of this reserve are various. Not only by simply written or printed but also can you



enjoy this book through e-book. In the modern erajust like now, you just looking by your local mobile phone
and searching what your problem. Right now, choose your own personal ways to get more information about

your book. It is most important to arrange you to ultimately make your knowledge are still change. Let's try
to choose right ways for you.
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