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The classic survey design reference, updated for the digital age

For over two decades, Dillman's classic text on survey design has aided both
students and professionals in effectively planning and conducting mail,
telephone, and, more recently, Internet surveys. The new edition is thoroughly
updated and revised, and covers al aspects of survey research. It features
expanded coverage of mobile phones, tablets, and the use of do-it-yourself
surveys, and Dillman's unique Tailored Design Method is aso thoroughly
explained. Thisinvaluable resourceis crucia for any researcher seeking to
increase response rates and obtain high-quality feedback from survey questions.
Consistent with current emphasis on the visual and aural, the new edition is
complemented by copious examples within the text and accompanying website.

This heavily revised Fourth Edition includes:

- Strategies and tactics for determining the needs of a given survey, how to
design it, and how to effectively administer it

- How and when to use mail, telephone, and Internet surveys to maximum
advantage

- Proven techniques to increase response rates

- Guidance on how to obtain high-quality feedback from mail, electronic, and
other self-administered surveys

- Direction on how to construct effective questionnaires, including considerations
of layout

- The effects of sponsorship on the response rates of surveys

- Use of capahilities provided by newly mass-used media: interactivity,
presentation of aural and visua stimuli.

- The Fourth Edition reintroduces the telephone—including coordinating land
and mobile.

Grounded in the best research, the book offers practical how-to guidelines and
detailed examples for practitioners and students alike.
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The classic survey design reference, updated for the digital age

For over two decades, Dillman's classic text on survey design has aided both students and professionalsin
effectively planning and conducting mail, telephone, and, more recently, Internet surveys. The new editionis
thoroughly updated and revised, and covers all aspects of survey research. It features expanded coverage of
mobile phones, tablets, and the use of do-it-yourself surveys, and Dillman's unique Tailored Design Method
is also thoroughly explained. Thisinvaluable resource is crucial for any researcher seeking to increase
response rates and obtain high-quality feedback from survey questions. Consistent with current emphasis on
the visual and aural, the new edition is complemented by copious examples within the text and
accompanying website.

This heavily revised Fourth Edition includes:

- Strategies and tactics for determining the needs of a given survey, how to design it, and how to effectively
administer it

- How and when to use mail, telephone, and Internet surveys to maximum advantage

- Proven techniques to increase response rates

- Guidance on how to obtain high-quality feedback from mail, electronic, and other self-administered
surveys

- Direction on how to construct effective questionnaires, including considerations of layout

- The effects of sponsorship on the response rates of surveys

- Use of capabilities provided by newly mass-used media: interactivity, presentation of aural and visual
stimuli.

- The Fourth Edition reintroduces the telephone—including coordinating land and mobile.

Grounded in the best research, the book offers practical how-to guidelines and detailed examples for
practitioners and students alike.
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Editorial Review
From the Back Cover

“[This] isagreat book. It is authoritative, engaging, easy to read, well integrated, and yet is specific enough
to serve asa ‘how-to’ manual for beginning researchers. Moreover, it isgrounded in current literature,
based on original and integrative theory, and is very up-to-date.”

—Thomas M. Guterbock, University of Virginia

Invaluable to any resear cher seeking quality feedback from survey questions

This update of the classic text on survey design enables researchers to apply tried-and-true methodologies
across multiple channels for the best possible response rates and most insightful feedback. At the center of
this resource is the concept of tailored design, which strives to make surveys attractive and relevant while
minimizing the burden on respondents. For students and professionals alike, This book offers the guidance
necessary for conducting surveys viatraditional paper and mail, but also includes information for the digital
age with mobile devices, tablets, and online tools.

With detailed case studies that take the content from theory to practice, this Fourth Edition provides detailed
instruction on the latest survey design concepts. Learn:

- Strategies and tactics for determining the needs of a given survey, how to design it, and how to effectively
administer it

- How and when to use mail, telephone, and Internet surveys to your maximum advantage

- Proven techniques to increase response rates

- The best way to obtain high-quality feedback from mail, electronic, and other self-administered surveys

- From a companion website with additional examples of questionnaires and contact materials from multiple
surveys aswell as other tools to help researchers design quality surveys

For more than two decades, the previous editions of this book have defined excellence in terms of designing
and administering research. This Fourth Edition builds upon that reputation with updated tools and strategies
to help researchers generate useful.

About the Author

Don A. Dillman, PHD, is Regents' Professor in the Department of Sociology and the Social and Economic
Sciences Research Center at Washington State University. He received the Roger Herriot Award for
Innovation in Federal Statistics from the American Statistical Association and the Washington Statistical
Society in 2000.

Jolene D. Smyth, PHD, is an associate professor in the Survey Research and Methodology Program and the
Department of Sociology and isthe Director of the Bureau of Social Research at the University of Nebraska-
Lincoln.

Leah Melani Christian, PHD, isaDirector in Research Methods at Nielsen where her work focuses on
panel recruitment and maintenance.



Users Review
From reader reviews:
Monica Philson:

The book Internet, Phone, Mail, and Mixed-Mode Surveys: The Tailored Design Method give you a sense of
feeling enjoy for your spare time. Y ou may use to make your capable much more increase. Book can to be
your best friend when you getting tension or having big problem together with your subject. If you can make
reading a book Internet, Phone, Mail, and Mixed-Mode Surveys: The Tailored Design Method to get your
habit, you can get much more advantages, like add your own capable, increase your knowledge about a
number of or all subjects. Y ou could know everything if you like available and read areserve Internet,
Phone, Mail, and Mixed-Maode Surveys. The Tailored Design Method. Kinds of book are alot of. It means
that, science reserve or encyclopedia or other folks. So , how do you think about this publication?

Ralph Ainsworth:

The reason? Because this Internet, Phone, Mail, and Mixed-Mode Surveys: The Tailored Design Method is
an unordinary book that the inside of the guide waiting for you to snap that but latter it will jolt you with the
secret it inside. Reading this book alongside it was fantastic author who else write the book in such amazing
way makes the content on the inside easier to understand, entertaining means but still convey the meaning
fully. So, it isgood for you because of not hesitating having this ever again or you going to regret it. This
book will give you alot of rewards than the other book have such as help improving your proficiency and
your critical thinking technique. So, still want to postpone having that book? If | were you | will go to the
reserve store hurriedly.

GayeLewis:

Do you redlly one of the book lovers? If yes, do you ever feeling doubt if you find yourself in the book store?
Attempt to pick one book that you find out the inside because don't evaluate book by its include may doesn't
work hereis difficult job because you are scared that the inside maybe not as fantastic as in the outside seem
likes. Maybe you answer can be Internet, Phone, Mail, and Mixed-Mode Surveys. The Tailored Design
Method why because the wonderful cover that make you consider in regards to the content will not
disappoint you. The inside or content is fantastic as the outside or maybe cover. Y our reading 6th sense will
directly direct you to pick up this book.

Ann Walsh:

This Internet, Phone, Mail, and Mixed-Maode Surveys. The Tailored Design Method is great guide for you
because the content which is full of information for you who also always deal with world and get to make
decision every minute. This kind of book reveal it data accurately using great manage word or we can point
out no rambling sentences within it. So if you areread it hurriedly you can have whole factsin it. Doesn't
mean it only will give you straight forward sentences but challenging core information with beautiful
delivering sentences. Having Internet, Phone, Mail, and Mixed-Mode Surveys: The Tailored Design Method
in your hand like keeping the world in your arm, factsin it isnot ridiculous 1. We can say that no publication



that offer you world throughout ten or fifteen small right but this e-book already do that. So , this can be
good reading book. Hi Mr. and Mrs. busy do you still doubt that?
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