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Editorial Review
About the Author

Walter Wymer isan Assaciate Professor of Marketing in the School of Business at Christopher
Newport University. Walter earned his D.B.A. from Indiana University in 1996, taught one year at
Jacksonville University, and joined the faculty of CNU in 1997. His area of research expertiseis
nonprofit marketing. He has published peer reviewed articles and given presentations on volunteer
marketing, cause-related marketing, direct marketing, social marketing, and fund raising. Walter isa
former president of the Atlantic Marketing Association. Heis editor of the Journal of Nonprofit &
Public Sector Marketing and North American editor of the International Journal of Nonprofit &
Voluntary Sector Marketing.

Patricia Knowlesis Associate Professor in the Department of Marketing (College of Business and
Behavioral Science, Clemson University), where she teaches courses in Nonprofit Marketing,
Promotional Strategy, Consumer Behavior and Marketing Principles. Dr. Knowles joined the
Marketing Faculty in the fall of 1991. Her academic research is concerned with I ssues in Nonprofit
Marketing, Marketing Strategy Analysis, e.g., product portfolio matrices, Perceptions of Promotional
Tools, and B2B Advertising. She has published in the Journal of Nonprofit and Public Sector
Marketing, Journal of the Academy of Marketing Science, Marketing Education Review, Journal of
Marketing Education, Marketing Management Journal, Journal of Service Research, Journal of
Marketing Management, Journal of Personal Selling & Sales Management, Journal of Services
Marketing, Journal of Business and Industrial Marketing, Journal of Education for Business, Journal
of Teaching in International Business, Psychological Reports, and Journal of International Consumer
Marketing, aswell asin specialized journalsin thefield of Psychology. In addition, she has
numerous national conference proceedings and has made many presentations. Sheis also co-author
of the textbook Business Marketing published by McGraw Hill/NTC 2001. Dr. Knowles degrees
include a BA in Psychology, and MA in Experimental Psychology, and a Ph.D. in Experimental/
Physiological Psychology. In addition, she completed a post doc at the University of Georgiain
Marketing.

Roger Gomesis Associate Professor in the Department of Marketing (College of Business and
Behavioral Science, Clemson University), where he teaches coursesin International Marketing,
Business to Business Marketing, and MBA Strategic Analysis. Dr. Gomes joined the Marketing
Faculty inthe fall of 1987. Previously, he had been Technical Manager and later aDivision
Marketing Manager for first tier suppliers to the automotive, copier, and computer industries. His
academic publications span logistics, leadership, and e-commerce as they relate both to business and
nonprofit marketing. He has published in the Journal of Nonprofit and Public Sector Marketing,
Journal of the Academy of Marketing Science, Marketing Education Review, Journal of Marketing
Education, Journal of Marketing Management, Journal of Segmentation in Marketing,
Transportation Journal, Journal of Business Logistics, Journal of Current Issues and Research in
Advertising, Industrial Marketing Management, and International Journal of Physical Distribution
and Materials Management. In addition, he has numerous national conference proceedings and has
made many presentations. In addition to being on the editoria review boards of leading journals, Dr.



Gomes has twice been elected an Officer and National Executive Board member of the Academy of
Marketing Science, President of the regional Council of Logistics Management, and Executive
Board member of the regional National Association of Purchasing Management. He is also co-author
of the textbook Business Marketing published by McGraw Hill/NTC 2001. Dr. Gomes' degrees
include BS Mechanical Engineering, MBA in Management, and Ph.D. in Marketing.

Users Review
From reader reviews:
Aaron Tyler:

As people who live in often the modest era should be update about what going on or details even knowledge
to make them keep up with the erathat is always change and move ahead. Some of you maybe may update
themselves by examining books. It is a good choice to suit your needs but the problems coming to an
individual isyou don't know which you should start with. This Nonprofit Marketing: Marketing
Management for Charitable and Nongovernmental Organizationsis our recommendation to make you keep
up with the world. Why, since this book serves what you want and want in this era.

Daniel M cCullough:

Nowadays reading books are more than want or need but also become alife style. This reading behavior give
you lot of advantages. Advantages you got of course the knowledge the rest of the information inside the
book in which improve your knowledge and information. The data you get based on what kind of book you
read, if you want get more knowledge just go with training books but if you want experience happy read one
using theme for entertaining for example comic or novel. Often the Nonprofit Marketing: Marketing
Management for Charitable and Nongovernmental Organizations is kind of reserve which is giving the
reader unstable experience.

Adam Cohn:

Information is provisions for people to get better life, information currently can get by anyone from
everywhere. The information can be a know-how or any news even a concern. What people must be consider
when those information which isin the former life are hard to be find than now is taking seriously which one
is acceptable to believe or which one typically the resource are convinced. If you get the unstable resource
then you buy it as your main information it will have huge disadvantage for you. All of those possibilities
will not happen with you if you take Nonprofit Marketing: Marketing Management for Charitable and
Nongovernmental Organizations as your daily resource information.

CharlesBryce:

Y ou could spend your free time to see this book this guide. This Nonprofit Marketing: Marketing
Management for Charitable and Nongovernmental Organizationsis simple to bring you can read it in the
recreation area, in the beach, train in addition to soon. If you did not include much space to bring the printed
book, you can buy the actual e-book. It is make you easier to read it. Y ou can save typically the book in your



smart phone. And so there are alot of benefits that you will get when you buy this book.
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